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I have an
important 
message
for you

Here at

We have decided to hire
a badly drawn version of

National Treasure
Stephen Fry 

to explain what a
Value Proposition is!

BLOODY MARKETING!!



Q.

So Stephen,
what is my

Value
Proposition?





Q.

What should be 
the main

outcome of my 
Value

Proposition?





Q.

How important is 
a Value

Proposition in 
your sales and 

marketing?





Q.

Seems a bit
dramatic, I’ve 

done ok so far…



You want dramatic? Alright, jacket off!

Hard work will only get you so far.

In the absence of extreme luck, you will 
be where you are in business right now 

because of your current
Vaue Proposition.



Q.

 Really, how 
come?



Luck, being a great salesperson, hard 
work dusk till dawn, & having a brilliant 
product will only take you so far.

Sooner or later, you will want more and 
it will be your current Value Proposition 
that will hold this back.

NO BUSINESS EVER GREW
AND SCALED WITHOUT A
WORLD CLASS VALUE
PROPOSITION!

Prove me wrong and
name one! Why do
you think you are
any different?



Q.

 OK, prove it!



Here’s how one or two sentences can 
drastically improve your business.

I’ve brought my old friend Badly Drawn 
Hugh Laurie to help me explain.

Let’s look at a few examples...

Hi Stephen,
I missed you



Note:

For the purpose of this
presentation, Hugh Laurie will 

not be playing an american 
doctor.

He will be playing a Financial 
Advisor.



Original: 

“We’ve been financial 
Advisors for 23 years 

and are experts in
retirement planning. 

We have great staff 
and can also help with 

inheritance
investments.”



Luck, being a great salesperson, hard 
work dusk till dawn, & having a brilliant 
product will only take you so far.

Sooner or later, you will want more and 
it will be your current Value Proposition 
that will hold this back.

NO BUSINESS EVER GREW
AND SCALED WITHOUT A
WORLD CLASS VALUE
PROPOSITION!

Prove me wrong and
name one! Why do
you think you are
any different?

Sounds ok right? But 
the internet makes it 
extremely easy to look 
at your competitors.

What if the next
one they visit
also says this:



New”

We replace the fear, 
anxiety and confusion 
of investing for your 
retirement, with the 
calmness, confidence 
and satisfaction of 
knowing that your 
money is working for 
you in the best way it 
can.”



Which one is your 
ideal customer going 

to choose?



Q.

OK, I admit we 
may need some 

help.



BLOODY MARKETING!!

Drop me a message, 
but I’ve been known 

to bite so let’s make it 
a virtual coffee…


